with the In this study, we conducted a survey to collect the relevant study data. The analysis of the collected data was done using SPSS 17.0 software through factor analysis and multiple regression analysis.
The result showed that of the six elements of the Mobile Ads, the entertainment and economy had a significant influence over the absorption, while entertainment and informativeness had a significant influence of the intrusiveness. On the other hand, the intrusiveness had a negative impact on the attitude toward the advertisement, while it did not have a significant influence over the intent of verbal spreading of the words. With the above mentioned result, it was possible to suggest a differentiated strategy on who the elements of the Mobile Ads wielded their influences through various efficacy analysis. 
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